
Harmony and Proportion

People have always been familiar with the naturally prevailing proportions of an equila-
teral triangle, a square, an equilateral pentagon and the golden ratio and have perceived 
them to be natural and therefore harmonious. Shapes eminating from nature have been 
used in all stylistic eras of art. The old greeks had already realized that there must be a 
hidden law behind this harmony and as a result defined an ideal division ratio, which ac-
cording to them is not only to be found in nature but also in the proportions of a human 
body. 

When dealing with design one inevitably en-

counters the „Golden Ratio“. The so called 

Golden Ratio (sectio aurea) is a term for a 

segmentation perceived as hamonious and is 

traditionally used in art and in the proportion 

theory of architecture. According to the Golden 

Ratio people perceive the segementation of an 

area or line segment in a ratio of 3:5 (or 1:1,618 

to be more exact) as harmonious. A division ra-

tio which follows the rules of the Golden Ratio is 

considered to be natural by the viewer, meaning 

in accordance with nature itself.

This is not as complicated as it sounds: Even 

though it is not used nowadays as often as in 

former times, the proportion theory and the 

Golden Ratio can be applied today just like the 

old masters used to do – in architecture, interior 

architecture and design of all kind, with buildings 

and furniture or when designing a bathroom. By 

following the rules of this venerable proportion 

theory you will receive an entry door, a window, 

a facade design or a room layout with a harmo-

niuos look, the special something, which is not 

apparent to most people but especially appealing.

The Golden Ratio
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A golden relation

Where to find the Golden Ratio in ViSoft and how to work with it can be seen on page 21.

The ratio of the longer line (red) to the shorter line (blue) equals 1:1,618.
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The ViSoft Headquarter

2	 ViSoft Internal

More than a workplace for creative minds

A modern office building in the center of Sindelfingen: Here at the Mercedes Street 1  
you won‘t find the Daimler administration building, but instead the headquarter of a 
software forge which has been pursuing one goal for almost 20 years: To continously 
advance ViSoft Premium, the flagship of the ViSoft GmbH, and the steadily growing 
range of complimentary products. 

Concentration. Silence. The typical clacking of 

computer keyboards. Everybody is working ea-

gerly. That‘s one typical situation at the ViSoft 

headquarter. The other: Telephones which 

don‘t stop ringing. Intensive talks. Customers 

who have questions about activation, the pro-

gram, trainings. Customers placing orders or 

need general information about the five ViSoft 

products. Sales representatives passing on 

customer data.

And in between the so called day-to-day busi-

ness: advicing national and international cus-

tomers, writing offers, supporting the ViSoft 

subsidiaries and sales representatives, sending 

out updates, bookkeeping, writing invoices, 

organizing trainings, developing marketing cam-

paigns, planning customer events, placing ads, 

updating the website, and so forth. 

At the same time the constantly ongoing opti-

mization of ViSoft Premium and its additional 

modules is in process, a continous development 

of new functions. There is always a lot of time, 

energy and new ideas invested in the two up-

dates every year. A close contact with the deve-

lopment team is obligatory and the discussions 

among specialists are the motor for technical 

advance.

„The ViSoft headquarter is a powerful, highly 

commited and motivated troop“, CEO Rainer 

Nissler appreciates his employees. „Everyone 

can do what he does best and is able to use his 

capabilities in an optimal way.“

 

Open und straight forward

An open corporate culture accomodates the mo-

tivated team. Every opinion is heard, everyone 

is always informed about latest developments. 

„There are no hierarchies and long decision ma-

kings at ViSoft.“ This way the dynamics can de-

velop which is the basis for innovative products.

In charge of management is Rainer Nissler, the 

creative chief and owner of ViSoft. Ottmar Weber 

as leading developer covers the technological 

part. This dynamic duo endured collaboratively 

the hard and strenuous first years, created 

many ideas for products and advanced ViSoft 

Premium to be the technologically leading 3D-

planning software and at last introduced it onto 

the market.

 

The graduate engineer Rainer Nissler studied 

interior design - which explains his commitment 

on the creative side. Graduate engineer Ottmar 



Weber studied communications engineering and 

is always up-to-date when it comes to computer 

technology. 

The administrative department is in the hands 

of Steffanie Mundinger, management assistant 

and responsible for international sales, Susanne 

Lindner, in charge of bookkeeping and accoun-

ting and Beate Steinhilber, who is taking care 

of national sales, trainings and dunning. These 

longterm employees ensure smooth processing 

and despite an increasing number of customers 

and growing requirements they remain cheerful 

and motivated. 

Andrea Bolton is responsible for visualizing the 

public image. She creates and implements the 

corporate design and furthermore provides assis-

tance to the hotline and administration. Context  

for customer magazines is contributed by  

Rosmarie Rittmann, who also works in corporate 

communications, mediaplanning and marketing.

Technical support is (almost) completely in male 

hands. Rocco Wodniczak, Dino Goossens and 

Andreas Göb provide hotline support and are 

the contact persons when it comes to technical 

issues. Rocco Wodniczak is also responsible for 

data integration, Dino Goossens for the website 

and renderings and Andreas Göb is additionally 

working in marketing. 

The point is they are all able to work interdis-

ciplinary besides their main tasks and consider 

themselves to be a team. Because working on 

your own equals addition, working together 

equals multiplication. With this in mind the entire 

team engages in ensuring customer satisfaction 

and product quality. In any case boredom never 

came up at the ViSoft headquarter.
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13
Questions

 1.	 Who do you consider to be a visionary? 

	 Patanjali, an indian scholar.

 2.	 Which car would you like to drive?

	 A blue Ford Focus.

 3.	 Favorite color: 

	 Orange. 

 4.	 Favorite author: 

	 Depends on the mood I‘m in. Currently 		

	 Håkan Nesser and Khaled Hosseini.

 5.	 Favorite movie: 

	 Various, I don‘t have a specific one.

 6.	 Which prominent person would you like to 		

	 spend a day with? 

	 I am contented with my family and friends!

 7.	 What do you consider to be intolerable? 

	 Egoism.

 8.	 Your ideals/heroes: 

	 I don‘t have any.

 9.	 What would you ask Barack Obama? 	

	 Is he having fun with his job?

10.	 The best argument for ViSoft: 

 	 Great images!!

11.	 The biggest dream: 

	 A 	trip around the world.

12.	 What makes your job interesting?

	 Diversity.

13.	 What‘s good design? 

	 Simple shapes.

to Susanne Lindner

since 
10/2002 
at ViSoft
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since 
12/2011 
at ViSoft

since 
2/2006 
at ViSoft

 1.	 Who do you consider to be a visionary? 

	 Everybody who passionatly works on an 		

	 idea and pushes it ahead.

 2.	 Which car would you like to drive? 

	 One that can fly.

 3.	 Favorite color: 

	 Depends on it‘s usage/application. 

 4.	 Favorite author: 

	 Many: From Gustav Falke to Paulo Coelho 		

	 to Haruki Murakami, sometimes also non-		

	 fiction, depending on disposition and time.

 5.	 Favorite movie: Depends on the mood I‘m  

	 in, important is a good story and no 		

	 clumsy plot.

 6.	 Which prominent person would you like to 	 

	 spend a day with? Prominent or not, a good  

	 sense of humour and intelligence is a must.

 7.	 What do you consider to be intolerable? 

	 Dishonesty.

 8.	 Your ideals/heroes: Inspiring are e.g. Jim  

	 Henson, Leonard Bernstein, and Kurt  

	 Weidemann, who loved and lived their work.

 9.	 What would you ask Barack Obama? 

	 How are you?

10.	 The best argument for ViSoft: 

	 Using it with pleasure.

11.	 The biggest dream: Peace.

12.	 What makes your job interesting? 

	 The variety, the people and the rapid 		

	 technological progress.

13.	 What‘s good design?

	 Concentration and consequence, to give 		

	 ideas and contents a clear and sustainable 		

	 form.

to Andrea Bolton

 1.	 Who do you consider to be a visionary? 

	 Albert Einstein. 

 2.	 Which car would you like to drive?

	 Mercedes SLS or Ford Mustang from 1966.

 3.	 Favorite color: Yellow. 

 4.	 Favorite author: Nikolas Sparks.

 5.	 Favorite movie: Dirty Dancing.

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 HP Kerkeling, Robbie Williams.

 7.	 What do you consider to be intolerable? 

	 Intolerance.

 8.	 Your ideals/heroes: 

	 I don‘t have any.

 9.	 What would you ask Barack Obama? 		

	 What plans do you have for after your term?

10.	 The best argument for ViSoft: 

	 Easy to use, great images.

11.	 The biggest dream: 

	 A trip around the world for one year.

12.	 What makes your job interesting?

	 The daily contact with our satisfied 

	 customers.

13.	 What‘s good design? 

	 Aesthetics.

to Beate Steinhilber



13
Questions

 1.	 Who do you consider to be a visionary? 

	 Steve Jobs. 

 2.	 Which car would you like to drive?

	 I prefer driving my own car.

 3.	 Favorite color: 

	 Red. 

 4.	 Favorite author: 

	 Currently Charlotte Link.

 5.	 Favorite movie: 

	 Pretty Woman.

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 The pope.

 7.	 What do you consider to be intolerable? 

	 Dishonesty, hypocrisy.

 8.	 Your ideals/heroes: 

	 Martin Luther King.

 9.	 What would you ask Barack Obama?

	 What his plans and wishes were when he  

	 started his term and what he was able to 		

	 realise.

10.	 The best argument for ViSoft: 

 	 It boosts sales while having fun using it.

11.	 The biggest dream: 

	 A bicycle tour through South Africa.

12.	 What makes your job interesting??

	 Everything, I wouldn‘t want to change!

13.	 What‘s good design? 

	 Phantasy, creativity and harmony as well 		

	 as the perfect interaction of materials.

to Steffanie Mundinger

since 
3/2002 
at ViSoft
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 1.	 Who do you consider to be a visionary? 

	 Steve Jobs. 

 2.	 Which car would you like to drive?

	 Mercedes 500 SL Oldtimer.

 3.	 Favorite color: Blue. 

 4.	 Favorite author: 

	 Robert Louis Stevenson.

 5.	 Favorite movie: 

	 There are many.

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 Bill Gates.

 7.	 What do you consider to be intolerable? 

	 Lies and deception.

 8.	 Your ideals/heroes: 

	 I don‘t have any.

 9.	 What would you ask Barack Obama? 		

	 I don‘t have a clue.

10.	 The best argument for ViSoft: 

	 The fun working with ViSoft because of its 

s	 simplicity and great 3-D visualisation.

11.	 The biggest dream: 

	 A new E-Bike.

12.	 What makes your job interesting?

	 The continous challenge of creating 		

	 something new.

13.	 What‘s good design? 

	 The connection between design and 

	 functionality.

to Ottmar Weber

to Rosmarie Rittmann

 1.	 Who do you consider to be a visionary? 

	 Jeff Koons. 

 2.	 Which car would you like to drive? 		

	 Jaguar XK 140.

 3.	 Favorite color: 

	 Blue. 

 4.	 Favorite author: 

	 Heinrich Heine, Heinrich Steinfest, 

	 Dick Francis, Voltaire, Annie Proulx,  

	 Alice Miller…

 5.	 Favorite movie: 

	 No country für old men, Babel, 

	 Intouchables, …

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 Nelson Mandela.

 7.	 What do you consider to be intolerable? 

	 Envy and greed.

 8.	 Your ideals/heroes: My grandfather: 		

	 strong-willed, just, consequent, true to his 		

	 believes – even when risking his life.

 9.	 What would you ask Barack Obama? 

	 Is power corrupting and how is it possible 		

	 to live with compromises?

10.	 The best argument for ViSoft: 

	 Simply fascinating.

11.	 The biggest dream: One-handed round the 		

	 world sailing tour.

12.	 What makes your job interesting?? 

	 The contact with competent people and 		

	 communication across all levels. 

13.	 What‘s good design? 

	 It works, without exaggerating.

since 
9/2009 
at ViSoft

since 
1994
at ViSoft



 1.	 Who do you consider to be a visionary? 

	 Leonardo da Vinci. 

 2.	 Which car would you like to drive?

	 Corvette Cabrio from 1957.

 3.	 Favorite color: 

	 Blue. 

 4.	 Favorite author: 

	 Carlos Ruiz Zafon.

 5.	 Favorite movie: 

	 Babel.

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 Steve Jobs.

 7.	 What do you consider to be intolerable? 

	 Unreliability.

 8.	 Your ideals/heroes: 

	 None.

 9.	 What would you ask Barack Obama? 		

	 What he would do differently since his 		

	 election for president.

10.	 The best argument for ViSoft: 

	 Innovation.

11.	 The biggest dream: 

	 A house on the beach, big enough for family 	

	 and friends.

12.	 What makes your job interesting?

	 Being technically on the cutting edge.

13.	 What‘s good design? 

	 If it doesn‘t end in itself and enhances 		

	 functionality.

to Andreas Goeb13
Questions

since 
7/2012 
at ViSoft
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 1.	 Who do you consider to be a visionary? 		

	 Leonardo da Vinci, Santiago Calatrava, 		

	 Hundertwasser, Colani.

 2.	 Which car would you like to drive?

	 Porsche Panamera, provided it finally has a 	

	 trailer hitch.

 3.	 Favorite color: Black, signal-orange. 

 4.	 Favorite author: Douglas Adams.

 5.	 Favorite movie: Life itself.

 6.	 Which prominent person would you like to 	 

	 spend a day with? Jürgen von der Lippe.

 7.	 What do you consider to be intolerable? 		

	 Being bitchy.

 8.	 Your ideals/heroes: Pippi Langstrumpf.

 9.	 What would you ask Barack Obama?

	 When there will be war against Russia for 		

	 oil resources at the pole areas.

10.	 The best argument for ViSoft: 

 	 It really can‘t be more easy.

11.	 The biggest dream: Everything is going well, 	

	 with the family packed up, until natural 		

	 heartfailure, next to the porch, feet in the 	  

	 shallow sandy beach on the Caimans, a 

	 beer at hand and the mountain bike under  

	 palm trees, while the waterplane offers  

	 seagulls the possibiltiy for a stopover  

	 during light swell in the sunset.  

	 Or something like that.

12.	 What makes your job interesting?

	 Growing requirements, further development 	

	 and freedom to generate and implement 		

	 own ideas.

13.	 What‘s good design? 

	 Functional design, with a balanced 	focus: 		

	 optically and physically harmonising.

to Dino Goosens

to Rocco Wodniczak

 1.	 Who do you consider to be a visionary? 

	 Incas. 

 2.	 Which car would you like to drive? 		

	 Lamborghini Gallardo.

 3.	 Favorite color: 

	 Silver. 

 4.	 Favorite author: 

	 None.

 5.	 Favorite movie: 

	 Avatar.

 6.	 Which prominent person would you like to 	 

	 spend a day with? 

	 Nobody.

 7.	 What do you consider to be intolerable? 

	 Unpunctuality.

 8.	 Your ideals/heroes: 

	 None.

 9.	 What would you ask Barack Obama? 

	 Currywurst or hamburger?

10.	 The best argument for ViSoft: 

	 Easiness.

11.	 The biggest dream: 

	 My house / my car / my yacht.

12.	 What makes your job interesting? 

	 Lightness.

13.	 What‘s good design? 

	 Point 2 says it all!

since 
9/2005
at ViSoft

since 
11/2004
at ViSoft



ViSoft helps – many profit 

Social responsibilty is not just a phrase for ViSoft. Social responsibilty is consciously 
lived year after year. This year with a 10.000 Euro donation to the pediatric clinic 
Böblingen at the clinical center southwest to buy a GlideScope.

At first sight it seems to be a day-to-day proce-

dure. But the people gathering at the red sofa 

in the foyer at the clinical center southwest 

this friday afternoon don‘t want to visit any 

patients, don‘t have to undergo any examina-

tions, they plan something special: They want 

to see how the new diagnosis device Glide-

Scope is being used at the newborn intensive 

care unit.

Everyone who has engaged in the success of 

this matter came: Prof. Dr. Manfred Teufel, 

head physician of the pediatric clinic in Böb-

lingen, Dr. Gerald Nachtrodt, leading senior 

physician at the newborn intensive care unit 

and senior physician Dr. Markus Eder, Prof. 

Jürgen Hubbert, chief executive and Ulrich 

Kurt Weber, executive chief of the Sindelfin-

ger Bürgerstiftung, David Erbele, chairman of 

the friend‘s association Regenbogen and the 

donor Rainer Nissler, chief executive of the 

ViSoft GmbH with his sister Monika Eder. With 

a baby-doll, which is also used for training 

doctors, the senior physician Dr. Markus Eder 

elaborately demonstrated the intubation and 

examination of premature and newborn babies in 

case of emergency.

The organisational part was taken on by the 

Sindelfinger Bürgerstiftung (civic foundation) 

in cooperation with the friend‘s association of 

the pediatric clinic Böblingen e.V. which tries to 

further improve equipment and care possibilies for 

the little patients and their parents since 1998. 

Effectively and professionally both organisations 

took care of the neccessary formalities to make 

sure the new device with the integrated camera,

which exactly displays everything on a color 

monitor and saves it for future evaluation could 

be aquired quickly. „This video-laryngoskop is 

especially made for babies and infants and can 

spare them from aggrivating examinations“, se-

nior physician Dr. Markus Eder is pleased to say. 

„This helps us a lot.“ 

As ‚a great gain for the pediatric clinic‘ David 

Erbele, manager of the friend‘s association Re-

genbogen rates this generous donation. Devices 

which are technically up-to-date and additional 

know-how of doctors especially benefit the con-

cerned persons, the children. But also the clinic 

in general.

Unique – but not once only

Charitable activities have always been a special 

concern for ViSoft chief Rainer Nissler and his 

wife Penphak. Last year already the commited 

businessman and his family spent 10.000 Euro 

to the international organisation „Doctors without 

Borders“. „I feel the need to help whenever I 

can“, states the Sindelfingen born. „And so 

much the better if it helps children.“

v.l.t.r.: Rainer Nissler, CEO ViSoft GmbH, Prof. Jürgen 
Hubbert, chief executive of the Sindelfinger Bürgerstiftung 
and former board member Mercedes-Benz AG, David Erbele, 
chairman of the friend‘s association Regenbogen, Ulrich Kurt 
Weber, chairman of the Bürgerstiftung Sindelfingen, senior 
physician Dr. Markus Eder und Monika Eder.
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Interview with Prof. Dr. Manfred 

Teufel, head physician of the pediatric 

clinic in Böblingen

Professor Teufel, what exactly is a GlideScope? 

The medical term is video-laryngoskop and it‘s 

used to examine the respiratory system and the 

larynge or for intubation of children which are 

not (yet) able to adequately breath on their own. 

Inserted in the nasopharyngeal zone it records 

everything with the integrated high-resolution 

camera while showing the physician the current 

position. The advantage is that everything is dis-

played on a color monitor and can also be saved. 

This way the development and course of disease 

can easily and exactly be documented.

What is it used for at the pediatric clinic?

At the time of birth the lung of premature babies 

is usually not fully developed. Some of these 

children have to be given artificial respiration. 

For this purpose a tube needs to be inserted, 

through which air can be transferred into the 

lungs. To do this with a high-quality optical ca-

mera is technology at its best.

What are the advantages?

Safety and control while inserting the tube. It is 

possible to quickly come to and verify diagnosis. 

Especially when dealing with the delicate propor-

tions of a baby, the view through the high-resolu-

tion mini-camera is a great help and easement.

Who profits from this?

Primarily the children, our patients. But also our 

doctors and the clinic itself. Less stress during 

the examinations, better equipment, higher 

qualification. 

How did you come to this donation?

Initiated through private contacts, carried out 

by the ‚Bürgerstiftung Sindelfingen‘ and ‚Regen-

bogen‘, the friend‘s association of the pedriatric 

clinic Böblingen. 

We are very happy about this and would like to 

say thanks in the names of our little patiens!



ViSoft takes a stand

Continuing economical success is based on many factors. One of them is most  
certainly ViSoft‘s outstanding engagement in successfully attending national and  
international trade fairs.

As versatile as the product is the international sta-

ge on which ViSoft presents itself. Successfully. 

And usually with a bit of a stir. In recent months 

ViSoft showed in the USA, Italy, the Netherlands 

and France how efficient and professional the 

software and its extra-modules is. 

Game, Set, Match in the USA

Literally new territory were the two exhibitions 

in the US. James Malkin, director of ViSoft USA 

LLC, was satisfied with the result. Here is his 

statement: „2012 ViSoft attended two very 

important trade fairs in the USA. Aad Hillenaar, 

ViSoft Netherlands, gave valuable launching assis-

tance at the Surfaces from 24th til 27th January 

in Las Vegas and honestly he wasn‘t gambling 

once. 10% visitor increase compared to the pre-

vious year is a positive signal for the US const-

ruction industry. The attractive booth was very 

appealing to all our vistors. The result: excellent 

contacts with prospective customers and many 

manufacturers, which like to have their data integ-

rated into ViSoft.

The second appearance was on the leading trade 

fair Coverings from 17th til 20th April in Orlando  

where CEO Rainer Nissler personally gave his 

newly established subsidiary a hand. Again ViSoft 

caused a sensation. 20.000 visitors came, 19% 

more than 2011, and many of them were magi-

cally attracted by our booth. More than 50 compa-

nies had an in depth presentation, a considerable 

number of offers was written and some of them 

lead to an immediate sale. And once again the-

re was plenty of interested manufacturers who 

would like to have their products integrated into 

the ViSoft database.

Both fairs showed that there is a market for ViSoft 

in the US. It is a difficult market but customers 

like the software and we are on our way.“ 

Design and furniture at its best in 

Italy

The Cosmit 2012, oficially called „Salone Inter-

nazionale del Mobile“, was according to visitors 

and exhibitors the best and most interesting fair 

for manufacturers of sanitary and furniture in 

the last years. ViSoft right at the entrance at the 

Milldue booth next to Antonio Lupi and close to 

famous names like Catalano, Jacuzzi, Mutina, 

Apavisa etc.

Luana Carassai, ViSoft sales Italy, rates the 

presence at Mildue as „a very important new 

experience“ with a fair which is primarily visited 

by manufacturers of bathroom furniture, kitchen, 

sanitary and heating, along with tile manufac-

turers, which participate in the fair and also at 

the „fuori salone“ in particular, that develops on 

Milan‘s most important central roads. „This fair 

has brought even more to my mind what great 

quality ViSoft has.“

Especially architects, interior designers, decora-

tors and famous designers visit the Cosmit (18th 

to 20th April 2012). Many visitors and Milldue 

customers, especially from Russia, France, Eng-

land, already were familiar with the name ViSoft 

and as soon as they realised how the program 

works they were all very excited,“ Luana Caras-

sai is happy to say. „A lot of them found the im-
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mediate fast-functions and the great displaying 

quality convincing. Altogether a good opportuni-

ty to contact leading manufacturers and aquire 

new customers.“ 

 

ViSoft will again attend the next Cosmit in 2014 

– this time with a booth of its own. „Because of 

the global importance of the italian market and 

italian manufacturers this fair is very significant 

for us.“ 

Chosen and top-class: 

The Badvak 2012 in the Netherlands 

For the first time ViSoft was invited to the  

BADVAK 2012, the renowned in-house trade  

fair by Galvano Groothandel BV at the con-

ference center 1931 in s’Hertogenbosch. 36 

exhibitors, including the main sponsors Grohe, 

BV De Sphinx Maastricht and Villeroy & Boch, 

showed on 2.550 square metres everything new 

and important for bath designers. The list of 

exhibitors was prominent: from Atlas Concor-

de, over Bette, Burgbad, Geberit, Hansgrohe, 

Hüppe, Kermi, Laufen to Wisa, all the distinctive 

names were there. „ViSoft came to this high-

class invitation because more and more Galvano 

customers work with ViSoft“, Aad Hillenaar, 

Sales Netherlands, explains. Well received was 

also the fact that Toto, as of recently represen-

ted in the Netherlands, is already integrated in 

ViSoft. 

With more than 1.000 visitors, all of them Gal-

vano customers, the fair was very well atten-

ded and there was always a lot going on at the 

ViSoft booth. „Many non-ViSoft-users were 

astounded about what they got to see“, says 

Aad Hillenaar. „Contacts were intensive and 

very good. What de facto will come out of it in 

economically tense times in the Netherlands, 

remains to be seen.“ 

More on the Badvak at www.badvak2012.nl and  

at Youtube “Impressie Galvano Badvak 2012”. 

The ViSoft booth can be seen in minute 4:09. 

Paris twice: A double pack of leading 

trade fairs 

Even two international fairs within a three-month 

period: The Batimat, much-noticed construction 

fair with international visitors from 7th til 12th 

November 2011 along with the exclusive „Salon 

des Salles de Bains“, and also the Idéobain from 

7th til 12th February 2012. Both took place in 

exhibition hall at the Porte de Versailles. „We 

had good contacts at the Batimat, but due to 

an unfortunate location and cancellations by 

grand names in the areas nearby not as many as 

we would have hoped for“, Astrid Ewerhardy-

Blocher, responsible for sales in France, Lux-

embourg, the Saarland and French-speaking 

Switzerland, resumes, „Especially the well 

attended tile hall could have been more busy.“ 

Nevertheless: ViSoft customers came and were 

more than thrilled about the new functions and 

the 3D-visualization. The success was indicated 

by many french and international manufacturers 

which like to have their products integrated. 

Even better for ViSoft was the Idéobain. Ideal 

location, a new look and tremendous interest: 

The bath exhibition along with special exhibitions 

was more than well attended and the ViSoft 

booth seemed to be sieged at times – in a po-

sitive sense. Among Astrid Ewerhardy-Blocher 

the booth personnel were Frank Schaeffer, sales 

representative for Southern France and Rosma-

rie Rittmann, ViSoft corporate communications 

and marketing. They had their hands full and 

completed the final deal while deconstructing 

the booth. „Many company bosses and people 

in charge came by on the last day of the fair to 

see for themselves what their employees had 

reported after receiving an extensive program 

presentation. Top level contacts and much en-

thusiasm!“

Next time – 2013 – Batimat and Idéobain are 

one joint fair event at the highly contemporary 

Villepinte fair center in Paris – and ViSoft is of 

course there as well!



Product of the year

Even twice on the winner‘s podium

Readers of the professional journal ‚Fliesen & Platten‘ selected two planning- and pre-
sentation products from Sindelfingen as „Product of the year“: ViSoft Premium and 
ViSoft Pad.

It was an exciting and solemn affair this evening at the Fliesen & Platten-Forum in Cologne: Chief editor 

Sabina Grafen officially announced the winners of the six categories at choice and handed out the awards.

ViSoft was called onto the stage even twice: 

594 people participated in the reader‘s award, 

combined 254, almost half of them, voted for  

the current ViSoft products. At choice were 

Premium, Photo Tuning (which unfortunately  

shortly missed being among the first three 

places) and the ingenious sales assistant, the  

ViSoft Pad.

„We look at the result with an olympic spirit“, 

so Rainer Nissler, „which doesn‘t mean that in 

the next round we want to take it all. We have 

the products for that.“ Now we have to make 

sure even more Fliesen & Platten readers get to 

know this. And of course act accordingly.
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Do you have questions about:

 The application

 Technology

 Data integration

 Offers

 Invoices

 Trainings

Call our technical support:

Andreas Göb

Technical Support

Marketing

+49 7031 49165 -97

Rocco Wodniczak

Technical Support

Manager Data Integration

+49 7031 49165 -98

Dino Goossens

Technical Support

Webdesign

+49 7031 49165 -99

Call our administration:

Susanne Lindner

Accounting 

+49 7031 49165 -70

Steffanie Mundinger

Assistant to General Manager

International Sales

+49 7031 49165 -71

Beate Steinhilber

Offers

Organisation Trainings 

German Sales

+49 7031 49165 -72

Andrea Bolton

Offers

International Sales

Corporate Design

+49 7031 49165 -73
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